
REVOLUTIONARY NEW SINGING COMPETITION RISING STAR  
LAUNCHES A NEW AGE IN INTERACTIVE TV WITH MORE THAN 1 MILLION APP 

DOWNLOADS AND OVER 5 MILLION VOTES 
 
Santa Monica, CA (June 23, 2014) – “Rising Star” premiered the next evolution of live interactive TV 
during Sunday night’s debut with more than one million people downloading the Rising Star ABC app, 
making it the #1 free app in the App Store, and resulting in more than 5.0 million votes cast in real time. 
Sunday night’s premiere of Rising Star, hosted by international superstar Josh Groban and featuring 
country music star Brad Paisley, music sensation Kesha and hip hop artist and actor Ludacris, drew more 
than 5.1 million broadcast viewers, nearly mirroring the number of votes cast during the show, proving 
those that tuned-in were engaged and interacting on an unprecedented level.  

  
In addition to the social engagement and participation within the app and the show,   “Rising Star” was the 
No. 1 most social television series on Sunday with 129,071 tweets. The ABC premiere outperformed 
NBC’s “America’s Got Talent” season premiere by 116% (59,734 tweets on 5/27/14).  “Rising Star” also 
topped “America’s Got Talent” head to head on Sunday by 290% (with 33,106 tweets).  Rising Star also 
reached a unique Twitter audience of 1.96MM with 9.55MM Twitter impressions.  

“Rising Star” transformed the live television experience forever by enabling viewers to interact via a 
custom app, putting them in the judge’s seat and giving them immediate results after each performance,” 
said Assaf Blecher, Vice President of Programming and Development for Keshet DCP.  “This significant 
breakthrough in viewer participation is the next evolution in live TV.”  

“Rising Star” completely reinvents the traditional singing competition as--for the first time ever--the 
audience has the final say in real time.  The show follows a group of aspiring singers as they perform 
live.  During the performances, viewers vote in real time via an app to determine if the singer will advance 
in the competition.   If the voting reaches a certain threshold, the performer moves on.  In addition, the 
performer can see how the voting is going throughout the performance, so the feedback is immediate and 
dramatic. 

 
To vote for your favorite contestants, home judges (viewers) can download the Rising Star ABC app 
through the Apple App Store, Windows Market Place, or the Google Play Store.  The App is essential to 
participate in the voting process, but it’s totally FREE and easy to use.  Just register with your Facebook 
or Twitter account, and you’re ready to go.   Before each performance, you’ll be asked to check-in, and 
then when it’s time to vote, swipe BLUE (to the right) to vote YES or RED (to the left) to vote NO.  You’ll 
see the results of the vote in REAL TIME on television – even if you are on the West Coast.  In just 
seconds, your votes determine whether the wall rises, whether a contestant moves on or goes home, or if 
you’re on the West Coast, whether a lucky contestant gets a second chance.  And IF you give us 
permission through the app, you might also see your Facebook or Twitter profile picture on the Rising 
Star wall.  To learn more on how to vote, click here. 

 
“Rising Star” opened the gate earlier this year to a new era in reality competition when executive 
producers Ken Warwick (“American Idol”) and Nicolle Yaron (“The Voice”) kicked off a nationwide search 
for talent.  The show accepted submissions online, via Instagram and production members traveled to 
Dallas, Atlanta, Chicago, Nashville, Los Angeles, New York and Boston for in person auditions.   

 
The "Rising Star" ABC app was developed by Keshet and Screenz and is the first show to use the 
Screenz Real Time platform.   
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